
How	  To	  Have	  A	  Website	  Run	  On	  
Auto	  Pilot	  



Outcomes	  Of	  This	  Session	  

•  To	  enlighten	  you	  about	  how	  important	  a	  web	  
presence	  is	  

•  Open	  your	  eyes	  up	  to	  many	  opportuni>es	  on	  the	  
web	  

•  Provide	  you	  with	  an	  understanding	  of	  the	  processes	  
behind	  it	  all	  

•  Start	  to	  look	  at	  marke>ng	  from	  different	  angles	  



What’s	  The	  Purpose	  of	  a	  Website?	  

•  Build	  a	  presence	  
•  Generate	  leads	  
•  Sell	  Products/	  Services	  
•  Establish	  you	  as	  a	  authority	  	  



Where	  The	  Heck	  Do	  I	  Start?	  



9	  Steps	  To	  Success	  On	  The	  Web	  



1:	  Serious	  Web	  Strategy	  



2:	  Domain	  Names	  

•  Godaddy.com	  

•  Crazydomains	  
•  Just	  google	  it.	  
•  Try	  and	  have	  the	  name	  of	  the	  benefit	  in	  the	  domain	  
name,	  WHY?	  	  fitnessbootcampsgoldcoast.com	  	  

•  Doubleyourda>ng.com	  ,
21dayrapidfatlossblueprint.com	  	  

•  .com	  vs	  .com.au	  	  



3:	  Get	  It	  Built	  

•  Find	  someone	  to	  build	  it/	  not	  a	  friend	  

•  Outsource	  and	  odesk.com,	  elance.com	  
•  Blog	  Vs	  CMS	  
•  However	  you	  will	  need	  to	  know	  how	  to	  upload	  a	  
post,	  pages,	  add	  a	  tes>monial,	  videos	  ……	  	  



4:	  What	  Plugin’s	  Do	  I	  Need	  &	  Why	  

•  Aweber,	  constant	  contact,	  I	  contact……..	  
•  Seo,	  plugins	  
•  Facebook	  
•  Social	  Media	  

•  Shopping	  Cart,	  Pay	  pal,	  WHY?	  



Database	  System/	  Aweber	  

•  A	  way	  of	  collec>ng	  leads	  via	  Op>ns	  	  

•  h]p://blog.ptxcel.com.au	  

•  h]p://www.goldcoastpersonalfitness.com.au	  	  	  

•  h]p://products.21dayrapidfatlossblueprint.com/gold-‐coast	  	  

•  h]p://www.fitnessbootcampsgoldcoast.com	  	  	  



Aweber/	  Auto	  Responders	  



Seo	  Tac>cs	  

Googlekeywordtool.com	  	  



Who	  Is	  Your	  Daddy?	  
Google	  IS	  

•  Hitwise	  reported	  that	  Google's	  market	  share	  in	  the	  
US	  was	  72.11%	  in	  February.	  "Yahoo	  Search,	  MSN	  
Search	  and	  Ask.com	  received	  17.04%,	  5.56%	  and	  
3.74%,	  

•  In	  Australia	  it	  is	  87.8%	  



3	  Op>ons	  You	  Can	  Take	  With	  SEO	  

•  Hire	  Someone	  

•  Do	  it	  yourself	  
•  Learn	  enough	  about	  it	  and	  then	  get	  someone	  to	  do	  it	  



What	  Is	  Seo?	  



Googlekeywordtool.com	  



Where	  Do	  The	  Keywords	  Go?	  

•  H1	  
•  H2	  
•  H3	  
•  Body	  Copy,	  
•  Tags	  
•  Also	  load	  images	  with	  keywords	  



Google	  Adds	  Vs	  Organic	  





Google	  Adds	  



Sample	  Add	  



Yahoo	  &	  Others	  





How	  To	  Maximize	  

•  Posts	  on	  own	  profile,	  hootsuite.com	  	  	  

•  Have	  Q	  &	  A’s	  
•  Check	  In,	  Tag	  people	  
•  Post	  on	  fan	  pages	  with	  links	  back	  to	  your	  site,	  
become	  the	  authority	  

•  Face	  book	  adds	  



Personal	  Profile	  Vs	  Fanpage	  

•  Whats	  best?	  
•  Email	  fans	  with	  out	  spam,	  direct	  to	  their	  inbox	  

•  Fan	  Page	  can	  have	  op>n,	  mini	  website	  



How	  To	  Get	  Fans	  
	  This	  example	  was	  one	  I	  used	  for	  a	  par>cular	  audience.	  I	  have	  wri]en	  ar>cles	  for	  Oxygen	  

magazine,	  so	  I	  used	  it	  as	  leverage.	  

Hi	  

It	  is	  great	  to	  see	  you	  are	  a	  fan	  Oxygen	  mag.	  My	  name	  is	  Bre]	  Campbell	  and	  I	  am	  a	  contributor	  to	  
the	  magazine,	  in	  the	  recent	  issue	  I	  had	  an	  ar>cle	  on	  IS	  CAFFEINE	  GOOD	  OR	  BAD	  FOR	  YOUR	  
HEALTH,	  If	  you	  have	  read	  this	  I	  would	  love	  to	  here	  your	  feedback.	  If	  you	  haven’t	  you	  should	  
(haha)	  You	  can	  read	  it	  here	  if	  you	  like,	  it	  has	  had	  great	  feedback.	  	  h]p://ptxcel.com.au/
Ar>cles/IsCaffeineGoodorBadforyourHealth/tabid/129/Default.aspx	  	  

Also	  while	  your	  there	  get	  your	  Free	  report	  on	  how	  cardio	  is	  not	  the	  best	  method	  to	  burn	  fat	  and	  
Your	  Free	  copy	  of	  my	  fat	  burning	  workouts.	  	  

Just	  sharing	  the	  oxygen	  love.	  

	  Thanks	  

(your	  name)	  

(your	  web)	  



h]p://products.21dayrapidfatlossblueprint.com/gold-‐coast	  	  	  

The	  Process	  







Double	  Opt-‐in	  



An	  Den!	  

•  Once	  they	  confirm	  they	  automa>cally	  get	  sent	  
to	  fitnessbootcampsgoldcoast.com	  	  

•  Why?	  

•  Follow	  up	  vs	  Broad	  Cast	  



Ini>al	  Email	  &	  Structure	  



An	  Den	  -‐	  Follow	  Up	  2	  Days	  Later	  
•  More	  great	  info	  







Build	  The	  Rela>onship	  



6:	  How	  To	  Build	  Your	  Cult	  Following	  

•  Free	  Report	  
•  Videos/	  Series	  
•  Workout	  Manual	  

•  	  	  
•  	  	  
•  	  	  



Key	  Points	  

•  Us	  Vs	  Them	  Principle	  	  

•  Go	  against	  the	  grain/	  Showcase	  
•  Use	  your	  own	  language	  in	  the	  way	  you	  write/	  videos	  
•  You	  cant	  please	  everyone	  



Crea>ng	  An	  Info	  Product	  Or	  Bonus	  



7:	  Create	  Rhythm	  

•  How	  ooen	  should	  you	  email	  your	  list?	  

•  Monthly	  vs	  Weekly	  vs	  Daily	  
•  Frank	  Kern	  &	  all	  top	  internet	  marketers	  believes	  5-‐7	  x	  
per	  week	  	  

•  I	  do	  it	  2-‐3	  x	  	  



8:	  Quality	  Content	  Is	  King	  

•  Provide	  solu>ons	  to	  your	  customers	  problems	  

•  Reinforce	  your	  rela>onship	  with	  them,	  US	  vs	  THEM	  
•  Every	  4	  quality	  emails	  you	  can	  have	  a	  pitch	  
•  Ask	  them/	  survey	  them	  surveymonkey.com	  	  



9:	  Test	  &	  Measure	  	  

•  Google	  analy>cs	  
•  Webmaster	  tools	  
•  Face	  book	  analy>cs	  





Other	  Killer	  Lead	  Gen	  Methods	  

•  h]p://www.meetyourpersonaltrainer.com.au/
Kris_Cochrane_Health_and_Fitness/Kris_Cochrane/	  	  



You	  Tube	  

•  Create	  a	  you	  tube	  account	  
•  Create	  1	  video	  for	  each	  keyword	  
•  Upload	  the	  video	  to	  tube	  mogul	  and	  it	  goes	  viral	  



Checkout	  
h]p://myfitnesswebsite.com.au	  	  

for	  your	  1	  stop	  website	  solu>on	  for	  
fitness	  professional	  	  


